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PRMR Chapter, Iberian and Spanish talked about "Think Local, Act Global", Work with Networks of Business and Industry, and Business 

Schools, and conduct SWOT Analysis with respect to PRME principles.

 A session on Mapping Post : Accelerating Implementation of Responsible Management Education

Revolving Cycle of 8 Steps :

The Strategy to Implement PRME in education is very important. Dean or Director of University and/or Business School is the key 

Implementer. The Deans are for normally 5 years, so if a Dean retires or changes, the commitment from the university or Business 

School should not change. Leaving PRME Document is to be released. The On-going effort should be made as the Business School (or 

university) may be committed to PRME, but its faculty or colleagues may not be! That is a challenge to discuss here. Wake up to 

Commit.

The Schools should have long term Strategic Plan for PRME implementation. The Change is regular. Must continue, in order to achieve. 

The Resources are limited, but we must drive our way forward! Without resources, there is no implementation, and without 

implementation, there is no achievement? The PRME is not just about Talking or Doing, but about Transforming. So discuss each 

activity regarding, Who is to do it? How one is to do it? What results are expected? And more!

How to implement PRME?

Is PRME helpful? Progress made on FDP, Curriculum Development, Research, On Campus Operations?

Key Barriers to making further progress?

How do you make implementation of PRME, Mozart of a School/ program's Core work? 

GTU work on PRME was discussed. SMJV's CKSVIM Business School, Vadodara, a GTU Affiliated MBA College, recently published a 

Book titled "CSR Profile of India Incorporation" (Editors: Dr. Rajesh Khajuria & Ms. Ranjita Banerjee) was released in the 

Collaboratory Group as a Gesture of Goodwill. 

Day 2: June 24, 2015 - Panel Discussion on Visioning Meditation for Visioning the Future of Education Collaborations 

Discussed about : Integrating Emotional Intelligence, Value based Management in  Management Education "What You Will Do" is more 

important than What you can do. Empowering the Students in the Classrooms. To Create a triangle of teaching and learning among 

Professor, Business Managers and Students. The students should be taught meaningful teaching and research and to build these in 

Accreditation criteria.

The Universities should develop with much tighter Connections with real life experiences with Business and NGOs and Governments. 

Dr. Shiv Tripathy : Talked about the Anti-corruption Toolkit Implementation Challenges: Motivation at Dean, Director, Faculty and 

Student level. The Students find different issues in classroom (non-corruption), and business world (corruption). He further talked 

about FDP on PRME Toolkit teaching, and Accreditation or Certification by PRME.

Dr. Rajesh Khajuria offered to use SANKALPA: Journal of Management and Research (ISSN: 2231-1904) as a medium for 

publishing articles on PRME Anti-corruption research, subject to vetting by some members of the Anti-corruption Working Group, who 

then can figure on the International Board of Reviewers / Editorial Board. The idea to be explored further by the Working Group, as noted 

in the official summary.

Ruth Nieffer, Switzerland,  talked about the idea of research project and publishing on a proposed online platform. 

Discussions on India Agenda for 2015 :

Next PRME Conference is proposed in India at Goa on November 27-28-29, 2015. Jonas is likely to come. Prof. Shiv and Prof. Dr. 

Wolfgang Amann from HEC Peris in Doha, Katar will be coming. And they were invited to GTU.

The Concluding Remarks by Working Group Leaders :

— To engage with business leaders for taking PRME objectives forward with the students and faculties at Business 

Schools. Incorporate Environment related topics or subjects (in teaching).

— To promote to increase the number of signatories (Business Schools) to join PRME. We commit to Gender Resources in Business 

Schools, and Sustainable Development in the Society.

— Sharing ideas and resources and look forward to sharing database. Inspired by the 100% Approach to (studying and 

promoting) Poverty in Business Education.

— Anti-Corruption Toolkit created. Now, implement the Toolkit, FDP, and creating a Practitioner oriented Publication for 

dissemination of ideas and research. (By Prof. Shiv). 

— Materiality of Ethics and Responsibility, and creation of material. Shared Matrix. Evidence-based Substantive 

Information Reports (SIP) by member Business Schools and Universities. (GTU to work on it).

— To Train the Trainer program.

— Doing Statistical Analysis. 

— The Great Value in studying the Impact on Society,on Businesses, on Innovation.
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PRME Head Jonas thanked Jefferson Alderman, CEO of ACBSP, USA representing 1300 Business Schools in the world. He also 

Thanked AACSB CEO.  He advised Participating professors and business leaders to Visit the Business Schools and talk to them (about 

PRME), not in deductive manner, but in the manner of posing experiences and alternatives on PRME initiatives.

Summarizing the Secretary General's Message: 

"You have done wonderfully well through collaboration and networking, for development of new Sustainable Goals. Request you to 

make the next period of 2015-2030 wonderful, work on education and training and promotion of PRME initiative. Academia has a huge 

role to play. Work on your part and our part for transforming the world. The United Nations looks forward to your contribution for 

developing a better world”. Thank you very much." - Jonas Heartle, Head, PRME, New York 
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(By Invitation) 
Personal Brand

Meghavi Vyas  : Image Consultant, Mega Image Consultant, Vadodara. Email : mv@megaimageconsulting.com 

What is a brand?

Is it the name of the organization, the logo of the organization, the 

color combination of the logo, the slogan or the symbol?

Yes, it is all this. In addition to all these, brand is also a feeling, an 

experience, a relationship, a promise, a guarantee, an 

association, a story to share.  

The term branding has long been related to corporate, but today 

almost every individual has a personal brand. We are all brands; 

few by design…rest by default!! A strong personal brand can 

yield tremendous ROI whether you are working with an 

organization or leading one.

The question is no longer if you have a personal brand, but if you 

choose to guide and cultivate the brand or to let it be defined on 

your behalf. Here are a few inputs to build a strong brand.

Start thinking of yourself as a brand

What do you wish people associate you with? Before you go 

ahead and brand yourself, understand what do you want to be 

known for? Once decided, be strategic about your personal brand 

design. This doesn't mean you can't be human. On the contrary, 

as Michael Simmons writes, authenticity is key in the digital age.

Be Clear and Consistent

Once clear about the brand message be also consistent about the 

message, offline and online. There is a lot Google talks about you, 

out of your knowledge. Be wary of all the facts making rounds in 

your name, across all the social media platforms. An AVG study 

says, 92 percent of children below the age of 2 have a digital 

presence (thanks to tech savvy parents)

Authenticity

Make sure the messages are also authentic, not just clear and 

consistent, as Michael Simmons writes, authenticity is key in the 

digital age. Being fake would the biggest dent you can do your 

personal brand. 

Keep the Brand Promise

Take time to sketch the brand promise. Test the reverse waters to 

check if you would be able to deliver it or not. Always, make it a 

point to deliver the brand promise, as accurately as you can. It 

talks about your dedication to your brand. 

An Irony

Who owns your brand? Undoubtedly.. YOU! However, it exists in 

other people's mind. And you do not own those minds. They need 

to evolve with time. The brand is also a perception you form in 

people's mind. Brand yourself bravely!!

To conclude...

To conclude, personal branding is an imperative leadership need, 

not just self-promotion tool as perceived by many of us.

Personal brand is an ideology to follow, a behavior to maintain, an 

image to sustain not just a short-cut to success. 

Cheers to self, Happy Self-Branding!!

SMJV's CKSV Institute of Management, Vadodara, India   
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Skilling the Unskilled as part of “Make in India”

Avi Sabavala  : , Corporate Trainer, Vice President- Baroda Management Association (BMA), 

Immediate Past President- Vadodara Chamber of Commerce & Industry (VCCI). Email: jodhpur58@yahoo.com 

Abstract

The article looks at the current scenario of the level of skills in 

India focuses on how the country can utilise its vast pool of 

unskilled population in an effort to contribute to the 'Make in India' 

initiative. However, the urgent need of providing life-long skill up-

gradation to employees at all levels is the need of the hour. Some 

suggestions on how this can be done is given towards the end.

Key words: Skilled, unskilled, learning, registered manufacturing, 

unregistered manufacturing

Prelude

The new NDA government that assumed office in 2014 laid out a 

large number of initiatives aimed at taking India  into the global 

super power league. Prime Minister Narendra Modi has 

repeatedly talked of initiatives as “Make in India,”  “Skilling India,”  

“Digital India” as well as “Swachh Bharat.” These are indeed 

laudable efforts. However, ground reality indicates that both 

government at all levels as well citizens of India will need to make 

concerted efforts to achieve  the envisaged levels by 2020.

India – Present Overview 

While 'Make in India' is one of the flagship efforts of the NDA 

Government,  its success will depend upon the country's ability 

to combine it with 'Skilling India'. The  latest Economic Survey 

2015, discusses an important dilemma facing India's 

policymakers – whether to focus on the development of skill 

intensive sectors or on unskilled labour intensive sectors? The 

survey has suggested that for expansion and structural 

transformation of the economy, optimum utilisation of India's 

extremely large unskilled labour force is the need of the hour. This 

would help strike a balance between the current cost competitive 

advantages of low skilled labour coupled with the necessary skill 

enhancement needed for the future.

The Economic Survey lists four factors which prevent the 

manufacturing sector from becoming the dominant force of the 

nation's economic growth:

— Labour market distortion

— Capital market distortion

— Land market distortion

— India's unskilled labour unqualified for the specialisation 

called for

The survey has categorised the manufacturing sector into two 

areas viz., registered manufacturing or the formal sector, and 

general manufacturing or the informal sector. There is no doubt   

the registered sector holds "the potential for structural 

transformation,"  as also  posts considerably higher productivity 

as compared to other areas of the economy. However, this sector 

will be unable to equalise regional disparities and currently does 

not contribute to inclusive and shared growth as it is mainly skill 

intensive, as compared to India's large pool of unskilled labour.   

The challenge

One of the greatest challenges that can either enhance or derail 

the 'Make in India' campaign is the level of productivity and the 

skill utilisation rate of the Indian working age populace. Current 

statistics are definitely not comforting and show that we as a 

nation have a long way to go.  The rate of skill utilisation of the 

Korean worker is around 96%, followed by the German worker at 

around 84%. On the other hand, the Indian worker's skill utilisation 

rate is a mere 2.9% which is the reason for poor productivity.  The 

regular increase in minimum wages and D.A. is not linked to 

productivity  and does not act as a motivator for employees  to 

perform. This is reflected in both the poor quality of products as 

well as lack of timely output. This is a major contributor to the high 

cost of production making Indian products very uncompetitive in 

the global market.  While Indian industry is definitely supportive 

of ensuring that employees at all levels earn a fair wage, it can 

only be sustained if the industry has  long-term viability in terms 

of top-line and bottom-line growth coupled with a good brand 

image of its products and services.

The low skill level of the Indian labour force is where the initiative 

of 'Skilling India' assumes significance. Despite efforts to provide 

education to all, it is seen that a large chunk of the population who 

have gone through the formal education process lack even basic 

literacy levels or the 3 Rs viz., reading writing and arithmetic and 

now the fourth R of computer literacy. Since this basic knowledge 

is missing, it has a cascading effect on their ability to acquire 

further skills especially those in areas of technology or even 

simple administrative areas leading to a cycle of 

SMJV's CKSV Institute of Management, Vadodara, India   
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Figure 1 shows states with highest employable population. It is 

significant that despite Gujarat making all out efforts to attract 

investments, it does not figure in the top state as far as 

employable population is concerned.

Figure 1: Map of states with highest employable population

Skilling India

Skilling India would be two dimensional:

— Providing the large incoming workforce with relevant skills 

that match the requirements of industry – in short an 

industry ready workforce

— Enhancing the skills of the existing workforce at all levels by 

encouraging not only On-the Job training, but also formal 

training both external and in-house to further imbibe and 

understand new technologies and ways of working and 

improve their productivity and efficiency. 

If we take the example of Switzerland, the 1990s saw a sudden 

downturn in the labour market. This made it necessary for 

unemployment/underemployment and low income levels. The 

All-India level of employability is a startlingly low 14% and Gujarat 

figures also show a similar trend.

On the other hand, India is intent on attracting more FDI in various 

sectors as well as bringing about a quantum increase in 

production to boost its economy. The 'Make in India' initiative 

expects that by 2022, the contribution of the manufacturing 

sector will rise from the present 12% to 25%. This can only be 

achieved with the active participation of a large and appropriately 

skilled work-force. While we can certainly lay claim to a large 

population, improving their competency and productivity will 

determine whether we can earn a demographic dividend or face a 

devastating demographic liability!

It would be appropriate to understand the definition of the term 

“unskilled.” It relates to of or relating to workers who lack 

technical training or skill. In many cases this may mean that much 

of the work relates to occupations that demand little or no special 

skills such as cleaning or other manual or repetitive work.

In today's employment scenario, it is a universal complaint of 

employers that the availability of the right person for the job and at 

the right price is becoming increasingly scarce. This means 

compromising the quality of the person to be inducted with 

considerable time, money and efforts to bring him/her to the 

required level to perform the job. The further woe is that once the 

person gets trained, he/she gets a better opportunity elsewhere 

and leaves the organisation. This is especially the challenge faced 

by the MSME sector in our country.

While the MSME sector is definitely the growth engine of our 

economy and contributes to 40% of India's employment, they are 

facing the brunt of shortage of skilled personnel. By their very 

nature, they are well diversified and give cost-effective and even 

innovative products and services.  However, in trying to control 

costs, they usually provide employment to a large number of 

unskilled people with the aim of providing them on-the-job 

training. Unfortunately, because of the all-round exposure that an 

MSME unit provides, the attrition rate is extremely high as such 

employees immediately find ready takers by large industries.

As per the report of the Industries Commissioner, Govt of Gujarat, 

about 2.3 lakh working MSMEs provided employment to 12.9 

lakh persons of which 18% were from the urban areas and 19% 

were from the rural areas. Table 1 provides the breakup of 

persons employed according to their background.

Table 1: State level distribution of employment by social 

groups
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Caste Percentage 

Scheduled Castes 11.2%

Scheduled Tribes 16.5

29.9%

42.4%

Other Backward Castes

Others

(Source: Report of Industries Commissioner, Govt of Gujarat 

http://ic.gujarat.gov.in/wp-content/uploads/2011/03/goi-4th-census1.pdf)

(Source: India skills Report 2015 prepared by CII & Wheelbox)
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Switzerland to alter its labour market policy, from being mostly 

passive to becoming an active policy. Lack of relevant 

qualifications was one of the main factors prolonging the 

unemployment of those concerned, in Switzerland. For long, a 

majority of those who found themselves unemployed neglected 

the option of seeing to their own continuous education needs. The 

reasons for this approach by individual workers may be attributed 

to the lack of financial incentives i.e. wage structure that is  linked 

more to years of service, with education- related differences in 

wages being very slight.

The emphasis of Skilling India should be to provide continuous 

skill up-gradation to employees at all levels.  It may be questioned 

that certain levels do not need training and the result is that these 

groups have been neglected for years, while their more fortunate 

colleagues are regularly deputed for various training 

programmes. The author, by her own vivid experience, is of the 

opinion that even such groups as clerks, helpers, cleaners, 

peons, drivers, security personnel and a host of other workers 

who do manual or repetitive jobs stand to gain by acquiring new 

skills relevant to their job as well as attitudinal skills. In addition, it 

is also possible and necessary to train them to do their existing 

jobs more efficiently e.g. use of cleaning equipment, security 

equipment or even simple jobs as how to behave and serve their 

employers and visitors. The younger amongst them are 

particularly appreciative of being sent for such trainings and have 

voiced their desire to acquire computer and other technological 

skills.

Conclusions

The 'Skilling India' India initiative should focus on

— Re-designing the curriculum at all levels from the primary 

level onwards which ensures both basic functional literacy 

as well as life skills. The concept of meritocracy should be 

the primary concern at all levels.

— Emphasis on understanding the subject, logical and critical 

thinking, problem solving rather than rote learning. 

— Emphasis on both theory and practical aspects 

— Forecasting future requirements of employers and 

continuous review and revision of curriculum especially for 

professional courses. e.g the increasing need for persons in 

mecatronics

— Linking wages to productivity and performance with special 

incentives for those employees who continuously up-grade 

their skills and display an interest in life-long learning.

— Bringing in concepts as online learning which is flexible and 

cost-effective. With the 'Digital India' initiative, we hope to 

have more and better connectivity. 

— PPP model wherein Industry is actively involved in the Skill 

development Process

— Government incentives to companies who focus on 

employee learning. This is especially required for the MSMEs 

as because of their low employee base and high cost of 

training, it may not be possible for them to have a regular HR 

initiatives for training.

— The effort of opening Skill Development Centres is a step in 

the right direction. However, it is hoped that they will 

emphasize on the quality of training rather than just numbers 

and set high standards for their learners.  

— The setting up of a job portal for providing opportunities to 

aspiring candidates and MSMEs to connect is a a step in the 

right direction. Ref Economic Times, June 15, 2015

Skilling the present unskilled population of India will truly help the 

country to become a global superpower and a Human Resource 

Hub for the world.
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allocate savings in a very conservative manner, mostly to fixed 

deposits, postal savings or precious metals. The growing 

awareness of MFs in rural areas offers competition to small 

savings to other avenues like post office savings, Kisan Vikas 

Patra (KVP) and so on. So, MFs are the most preferred route for 

market investments, with about 43 per cent of the Indian 

households. The attraction for MFs was higher among rural 

households, with 46 per cent of them choosing MFs as against 

41 per cent of urban investors (Refer Figure 1). So, this study 

concentrates to find out the rural investors' perception towards 

importance level of factors on investment of MFs.

Objective of the study

The aim of the present study is to assess and analyze the rural 

investors' perception towards importance level of factors on 

affecting investment in MFs according to various demographic 

factors

Hypotheses of the study

Ho: There is no significant difference of importance level of 

various factors on affecting to invest in MFs among various 

demographic factors of the rural investors.

Ho : There is a significant difference of importance level of 1

various factors on affecting to invest in MFs among various 

demographic factors of the rural investors.

Review of literature

Jambodekar (1996) says that income schemes and open-ended 

schemes are more preferred than growth schemes and close-

ended schemes. Investors are given most importance to the 
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Mutual Fund: Rural Investors' Perception Towards 
Importance Level of Factors on Investment
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Abstract

The people in India have been amongst the highest savers in the 

world, saving around 33% of the country's Gross Domestic 

Product (GDP) annually. However, most of these savings, 

especially in rural and semi-urban areas, were parked in regular 

bank deposits. Now-a-days, the villages close to urban centers 

significantly participated in financial markets, particularly in the 

MFs. So, this empirical research involve to assess and analyze 

the importance level of factors on affecting investment in MFs 

among investors of rural households according to their gender, 

age groups, marital status, education, occupation, earning 

number of family members, family income and proportion of 

saving. 226 valid respondents selected from various rural 

households of Kancheepuram District of Tamil Nadu State using 

multi-stage sampling method. Kruskal-Wallis and Mann-Whitney 

U tests were used to analyze the primary data and it is concluded 

that the importance level of various factors on affecting 

investment in MFs does not differ significantly among selected 

demographic factors except education and occupation of the 

investors.

Keywords: Rural Households, Investment, Mutual Funds, Small 

savings

Introduction and execution of the study

India which has a population of over 1.2 billion but only 300 

million having bank accounts and only 4.16 crore rural 

households have access to basic banking services, out of 13.83 

crore rural households. Further, the rural financial markets also 

identified that the lack of access to credit and lack of financial 

savings. For that reason, everyone talks about financial inclusion. 

The Government of India (GoI) continuously enhances the 

financial education through banks, post offices, insurance and 

investment companies in more than 6,00,000 villages across the 

country. Mutual Funds (MFs) also as one of the instruments for 

financial inclusion because the Mutual Fund (MF) organizations 

providing trusted and reliable service to the investors. So, there is 

tremendous opportunity to distribute MFs in the rural and semi-

urban areas. 70% of India still exists in rural and semi-urban 

areas, where people derive their income predominantly from 

agriculture and related activities. Traditionally, rural people 

(Source: National Council of Applied Economic Research)
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safety of principal amount, liquidity nature, capital appreciation 

and so on. Sujit and Pal Singh (1996) reported that the salaried 

and self-employed group is the important investors of MFs in 

North Eastern Region because tax concessions factor influenced 

among them. The UTI and SBI MF schemes were popular in that 

part of the country then and other funds had not proved to be a big 

hit. Goetzman and Peles (1997) reported that there is evidence 

that investor psychology affects fund/scheme selection and 

switching. Syama Sunder (1998) studied the operations of 

Kothari Pioneer MF through investor perception in 

Vishakapatnam. The author concludes that there is a poor 

awareness of MF and open-end schemes. Further, agents play a 

vital role in distribution of MF schemes or culture. Income and age 

group of the investors influenced to selection of MF scheme. 

Shanmugham (2000) repor ted that psychological and 

sociological factors dominated the economic factors regarding 

investment decisions on individual investors. Anjan and Harsh 

(2000) in their study reveals that brand image factor, though 

cannot be easily captured by computable performance measures 

and investor's perception and hence his fund/scheme selection. 

Karthikeyan (2001) found that there was significant difference of 

awareness level among various age groups towards KVP, deposit 

scheme for retired employees and national savings schemes. 

Singh and Vanita (2002) in their findings showed that public 

sector MF schemes is the most preferred avenue among 

investors in Delhi and invested between 3-5 years. The study 

further concludes by stating that majority of the investors were 

dissatisfied with the performance of their preferred MF schemes 

particularly growth schemes. Lee and Marlowe (2003) studied 

about influencing factors on the selection of financial institutions 

among the consumers. They found that most important factors 

on convenience in terms of location of office and/or other 

convenience features. This is followed by retail fees, range of 

services offered and the existing personal relationship is the 

major factors on decision-making criteria for selection of 

financial institutions. Satish (2004) opined that investors 

preferred MFs compared to banking and insurance products in 

the city areas and they expect moderate return and accepted 

moderate risk. The 3/5th of the investors preferred growth 

schemes. Jaspal Singh and Subahash Chander (2006) in their 

empirical study found that the majority of the investors take 

decision based on the advice of brokers, professionals, financial 

advisors and newspapers advertisement. Krishnamoor thy 

(2009) found that investment decision depends on the education, 

occupation reading habit of investment news of the investors. 

Binod Kumar (2011) concluded that demographic factors like, 

gender, income and level of education have significantly 

influenced the investors' attitude towards MFs. Shah and Verma 

(2011) study the behavioural aspects of youth investors during 

the recovery phase of stock market in India. 

Research methodology

This empirical research has used primary data to find the 

importance level of factors on affecting investment in MFs. The 

primary data was collected through the questionnaire-cum-

interview schedule. This study used to 226 valid respondents 

who are invested in MFs and the selected respondents in various 

rural households of Madhuranthagam Taluk, Kancheepuram 

District of Tamil Nadu State using multi-stage sampling technique 

and the primary data was collected recently. The importance level 

of fourteen factors regarding influencing to invest in MFs has 

been collected in the form of 'highly important', 'important', 

'Neutral', 'not important' and 'not at all important' with proper 

scoring technique based on the gender, age group, marital status, 

education, occupation, number of earning family members, 

family income and proportion of saving. The importance of the 

each group of respondents in various demographic factors was 

measured with the help of total weighted / maximum possible 

x100. For the purpose of the study, the importance scores were 

converted into three zones like <27 like low importance, >=27 

to<=45 like medium importance and>=46 like high 

importance with the techniques of Mean ±SD importance. The 

statistical applications like Mann-Whitney U and Wilcoxon W test 

was used to analyze the collected primary data.

Wilcoxon-Mann-Whitney test (Rank sum test or U test) 

Mann – Whitney U test is a non-parametric method in statistical 

work and it is an alternate for t-test. This test makes it possible to 

work with very small samples and does not require conditions. It 

is used to determine whether there is any significant difference 

between two related samples based on rank of the combined data 

from low to high using the given formula. 

        U= + ( +1)/2∑n1n2 n1 n1 RI    

Where,  

 and  = sample sizen1 n2

∑ = Sum of RanksRI 

Mean sample statistics = /nn1n2

Standard Error of U statistics = 

If the sample size is more than 8, with the given level of statistical 

significance, the test will report whether the calculated value of U 

test statistic falls within the acceptance region or not. The U 

statistic can further be interpreted by using the Z statistic based 

on five percent level of significant. 



Kruskal-Wallis H test

It is a non-parametric test, introduced in 1952 by Kruskal and Wallis. It is a k-sample extension of the two sample Man-Whitney test. It is 

used to determine whether there is any significant difference between two related samples based on rank of the combined data from 

low to high. It requires that the random variable has an underlying continuous distribution. Thus, the Kruskal-Wallis H test is computed 

from the given formula

2 2 2H = 12/N(N+1) [R1 /N +R2 /N +RK /N -3(N+1)1 2 3

Where,

N = Total number of samples

R = Is the ranks sums of each K samples

N ,N  and N = is the number of each samples1 2 3

Further, the computed value of H test is compared to the chi-square table with determined degree of freedom (V=K-1). Computed value 

falls within the range of table value, the null hypothesis is accepted. Thus, it says that there is no significant difference of particular event 

among the various groups.

Analysis and discussions

Demographic Factors of the Respondents

Distribution of the respondents based on their various demographic factors is shown in the table below.

Table  1: Demographic Factors of the Respondents

11.95
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Factor Attribute No. of Respondents %

Gender
Male 152 67.26

Female 74 32.74

Age group 
(In Years)

Upto 25 33 14.60

26-45 168 74.34

Above 45 25 11.06

Marital status
Married 170 75.22

Unmarried 56 24.78

Education

Primary education (I-VIII) 18 7.96

School education (IX-XII) 43 19.03

Higher education 128 56.64

Technical education 37 16.37

Occupation

Government employee 33 14.60

Private employee 99 43.81

Professional 26 11.50

Businessman 32 14.16

Agriculturalists 18 7.96

Others (Student, homemaker, Weavers etc.) 18 7.96

Earning members in 
the family (In Nos.)

1

2

3

108

91

27

47.79

40.27
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Table 1 shows that majority (67.26%) of the respondents is male and then, nearly 3/4th of the respondents belong to middle age group 

(26 – 45 years). This is followed by 3/4th of the respondents are married, 56.64% of the respondents have completed higher level 

education, majority (43.81%) of the respondents working in private organizations, majority (47.79%) of the respondents' family has 

single earning member, 57.96% of the respondents family have their monthly income if Rs. 20,000 & above and 2/5th of the 

respondents family have saving of more than 20% of their total income.  

Comparison of gender, age group, marital status of the respondents and their Importance Level of various factors on Affecting to 

Invest in MFs

Ho: There is no significant difference between gender, age group, marital status of the respondents and their importance level of various 

factors on affecting to invest in MFs.

Ho : There is a significant difference between gender, age group, marital status of the respondents and their importance level of various 1

factors on affecting to invest in Mfs.

Table  2: Factors Affecting on Investment in MFS among the Gender, Age group and Marital Status of the Respondents

Factor Attribute No. of Respondents %

Family Income 
(Rs. Per Month)

Up to Rs.10, 000 25 11.06

Rs.10,001- Rs. 20,000 70 30.97

Above Rs. 20,000 131 57.96

Proportion (%) 
of saving per month

Upto 10 71 31.42

11 -20 64 28.32

Above 20 91 40.26

(Source: Field Survey)

Mean 15.57 13.43 24.86 21.36 18.29 12.57 16.42

Maturity period of the schemes HI HI HI HI HI HI HI

Growth of the schemes HI HI HI HI HI HI HI

Trust of the schemes HI HI HI HI HI HI HI

Funds reputation HI HI HI HI HI HI HI

Scheme’s expense ratio HI HI HI HI HI HI HI

Reliability of the schemes HI HI HI HI HI HI HI

Withdrawal facilities HI HI HI HI HI HI HI

Fund performance record HI HI HI HI HI HI HI

redemption of fund schemes within 
stipulated time

HI HI HI HI HI HI HI

Risk diversification HI HI HI HI HI HI HI

Reputation of the fund manager HI HI HI HI HI HI HI

Steady returns HI HI HI HI HI HI HI

Male Female Upto 25 26 -45 Above 45 Married Unmarried
Factor

Gender Age group (In Years) Marital Status

Greater tax benefits HI HI HI HI HI HI HI

Innovativeness of the mutual fund schemes HI HI HI HI HI HI HI
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Discussion: Table 2 explains that all the factors are highly affected among the various groups of the gender, age group and marital status 

of the respondents towards invest in MFs schemes. Further, testing of hypotheses reported that there is no significant difference 

between gender, age group, marital status of the respondents and their importance level of various factors on affecting to invest in MFs. 

because all the asymptotic significant value comes out greater than five percent level of significant. So Accept Ho & Reject Ho1.

Comparison of Educational Qualification, Occupation of the respondents and their Importance Level of various factors on 

Affecting to Invest in MFs

Ho: There is no significant difference between educational qualification, occupation of the respondents and their importance level of 

various factors on affecting to invest in MFs.

Ho : There is no significant difference between educational qualification, occupation of the respondents and their importance level of 1

various factors on affecting to invest in Mfs.

Table 3: Factors Affecting on Investment in MFS among the various Educational Qualifications and Occupations

2.013 with 2Z/χ2 with df -0.689 -1.24

Wilcoxon W 188 176

Mann-Whitney U 83.00 71

(Source: Field Survey; LI –Low Importance; MI –Medium Importance; HI–High Importance;** Sig. at 1% 
& * Sig. at 5% level)
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HI

HI
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Occupation

Steady returns

Greater tax benefits

Reputation of the
fund manager 

Risk diversification
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Discussion: Table 3 concluded that all the factors are highly affected among the various groups of occupation of the respondents as 

well as educational qualification of the respondents except primary education groups towards invest in MFs schemes. Further, testing 

hypotheses reported that there is a significant difference between educational qualification and occupation of the respondents and their 

importance level of various factors on affecting to invest in MFs So (Accept Ho1 & Reject Ho).

Comparison of Family Income, No. of Earning Family Members and Proportion of saving of the respondents and their Importance 

Level of various factors on Affecting to Invest in MFs

Ho: There is no significant difference between no. of earning family members, family income and proportion of saving of the 

respondents and their importance level of various factors on affecting to invest in MFs.

Ho : There is a significant difference between no. of earning family members, family income and proportion of saving of the 1

respondents and their importance level of various factors on affecting to invest in Mfs.

Table 4 : Factors Affecting on Investment in MFS among the various groups of Earning No. of Family Members, Family 

Income and Proportion of Saving of the Respondents

 
MI

 
HI

 
HI

 
HI

 
HI HI HI HI HI

 

HI
 

Growth of the  schemes

Maturity period 
of the schemes

MI HI HI HI HI HI HI HI HI HI

Mean 7.50 35.14 31.21 40.14 27.43 38.61 41.60 40.21 44.39 62.75

Mann-Whitney U - -

Wilcoxon W - -

Z/χ2 with df 33.070 with 3** 15.585 with 5**

(Source: Field Survey; LI –Low Importance; MI –Medium Importance; HI –High Importance; ** Sig. at 1% & * Sig. at 5% level)

Factors 

Steady returns 

Greater tax benefits
 
Reputation of the fund manager

 

Risk diversification

 

Redemption of fund schemes 
within stipulated time

 

Innovativeness of the 
mutual fund schemes

 

Fund performance record

 

Withdrawal facilities

 

Reliability of the schemes

Scheme’s expense ratio 

Funds reputation

Trust of the schemes
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Discussion: Table 4 conclude that all the factors are highly affected among the various groups of no. of earning family members, family 

income and proportion of saving of the respondents towards invest in MFs schemes. Further, asymptotic significance value of 

hypotheses testing reported that there is no significant difference between no. of earning family members, family income and 

proportion of saving of the respondents and their importance level of various factors on affecting to invest in MFs.

Conclusion

In the present financial market, where a large number of private financial companies have disappeared, The MFs savings offer the best 

and safest avenue of investment of rural and urban household savings and also MFs savings completely secure with stable return. This 

empirical study focus on rural investors and the investor should take extreme care to judge the various factors such as steady returns, 

risk diversification, withdrawal facilities, Maturity period, tax benefits etc. From the study it was concluded that importance level of 

various factors on affecting to invest in MFs of the rural investors is to significantly different among various education and occupations. 

Finally, this study suggest that the MFs companies must increase their penetration in smaller cities and rural areas while financial 

literacy should be delivered at affordable, though market driven costs among the uneducated also because of seventy percent to the 

total population living in villages across the country. 
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